














































































































































































































































(33. 3) (40. 0) 
2 3 























(33. 3) (40. 0) 
2 3 











































( 6. 8) 
計 44 
4C代以上女性 40代以上男性。 1 
(20. 0)
3 4 



















































































(66. 7) (80. 0)









(77. 3) (100. 0) (100.0) 
自己解決主義 9 0 
(20. 5) 







( 63. 6) 
無回答 1 
( 2. 3) 
計 44 
。 。



















( 2. 3) 
計 44 
40代以上女性 40代以上男性。 4 
(80. 0) 
3 1 





















( 2. 3) 









表11は 「開放主義」と「自己解決主義」に分けた結果 もに 「技術革新志向」が圧倒的優位を占めているけれど


























































が主」 20.0%，女性は「共同」 66.7%，「夫が主」 33.3%
と回答しているのに対し，子世代は「該当なし」 70.5%





20代女子 4 4 
(9. 1) (9. 1) 
40代以上女子 3 。
(100.0) 
40代以上男子 3 1 
(60. 0) (20. 0) 
家事
















20代女子 0 1 6 
(2. 3) (13. 6) 
40代以上女子 0 0 3 
(100.0) 
40代以上男子 0 0 5 
(100.0) 
隣人、親戚との交際、地域社会活動への参加
20代女子 0 2 4 
(4. 5) (9.1) 
40代以上女子 0 1 2 
(33.3) (66.7) 
40代以上男子 0 1 4 
(20.0) (80.0) 
委書王 妻すべて 他人 該当なし／無回答
1 1 。 27 
(2. 3) (2. 3) (61 4) 。 。 。 。
。 。 。 。
7 4 。 28 
(15. 9) (9 .1) (63. 6) 
2 1 。 。
(66. 7) (33. 3) 。 2 。 。
(40. 0) 
3 。 。 34 
(6. 8) (77. 3) 。 。 。 。
。 。 。 。
6 。 1 31 
(13. 6) (2. 3) (70. 5) 。 。 。 。
。 。 。 。




















































































































A Study of Value Orientation and Domestic Role 
Consciouness of Women in Seoul: in View of 
Generational and Gender Differences 
Tetsuo Mitani Northern Regions Research Center for Human Service Studies 
Abstract 
This study is not based on the randomly sampled data in Seoul but on a combination of limited 
generational groups of‘daughters’and small scaled case studies from within their parents’generation. 
From this limited study, the following facts have been found as a whole. Firstly, the younger genera-
tion tended to respond widely and diversely to the questionaires, whereas their parents tended to concen-
trate on one response. Secondly, while the parents emphasized the ‘mind’，the daughters focused on 
'things’. In addition. daughters tended to assert ‘egoism’， ‘instant gratification’and‘emotion’， as opposed to 
the ‘altruism＇，‘planning’and ‘rational judgement' of the parents. 
Third, arranged marriages are stil seen as a viable option by the older generation whereas the 
younger generation value love based marriages, with a few younger subjects rejecting the arranged mar-
riage notion completely. Fourth, the role of the husband as‘bread winner’is stil strong in the older gen-
eration in regard to 'domestic roles', but the younger generation is inclined to support the notion of ‘Joint 
breadwinners’. Fifth, there is a strict distinction between husbands and wives in that husbands maintain 
‘group-centered', 'socialization’attitudes on the one hand and while wives assert 'individualism' and ‘domes-
tic goals' on the other. 
Key words : family, value orientation, role consciousness by gender, generational difference 
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